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NEWS / FORTBILDUNG / MEINUNG / PRAXIS

® Brief profile = Contact

Fresh ideas for successful advertising: Your goal, our ideas, your success
That’s how we arouse enthusiasm for your brand

Anastasia Schmidt
Online consulting

Phone 0421-4688622
E-Mail schmidt@feuerwehrmagazin.de

www.rettungsdienst.de is the number 1 on Google under the term
Jrettungsdienst”. And for good reason: By clearly structured pages with clear
categories users can discover the entire range of issues taking advantage of our
valuable expert knowledge.

With its wide range of visitors www.rettungsdienst.de is excellent for both the
presentation of a brand as well as specific advertising of a product or special offer.

The portal offers classic display advertising, editorial, newsletters and numerous

- ‘o " Lars Schmitz-Eggen
special advertising opportunities.
P 9 opp Online chief editor/Transaction editor

Phone 0421-46886-0

Statistics/Performance E-Mail: schmitzeggen@rettungsmagazin.de
Visits: Newsletter subcribers:

46.721 per month 4.499

Page impressions: Facebook-Fans: Il)l!rike G"lt_’B

78.519 per month 8.600 rint consulting

(Source: Google Analytics, August 2014) (August 2014) Phone 04104-690446

E-Mail: gross@ebnerverlag.de

Address publishing house
Ebner Verlag GmbH & Co KG, Karlstrafle 3, 89073 Ulm
Postfach 30 60, 89020 Ulm

Bank account details Jan-Erik Hegemann

Sparkasse Ulm, Kio.-Nr.: 90917, BLZ 63050000 Publisher
IBAN: DE56 6305 000 000 000 90917, BIC: SOLADES 1ULM Phone 0421-46886-0
St.-Nr.: 28/88/030/10409, UST-ID-Nr.: DE 147041097 E-Mail: hegemann@feuerwehrmagazin.de
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-
® Display advertising / Banners

Rotation

The banner is guaranteed to be displayed exactly in the period agreed. Expandable formats: +20% of the CPM* for each format

Example: With 100,000 ad impressions booked over a period of one month, All banner formats up to a maximum of 50 KB; SWF or GIF format; we must
your banner will appear 100,000 times at the desired spot on feuerwehrma- receive your advertising materials no later than five days prior to the first
gazin.de. As there are more than 100,000 page impressions, other banners appearance of your advertising; when submitting Flash formats, please also
can be displayed in the same spot. So there is a possibility that several banner provide a backup GIF or JPG.

ti tate in th f.
MOTIVEs rotate in The same Spo *) Cost Per Mile (CPM): the price for 1,000 deliveries (ad impressions)

in the rotation, delivery throughout the entire website (run on site)

1
. Full-size content ad banner
Fu||-5|ze.bc|nner . (under each article)
468x60 plxels CPM*: 25,-- € 468x60 pixe|s CPM*: 35/__ €
—
I
Super banner Content ad
(Leaderboard) - (Medium rectangle)
728x90 pixels CPM*:  35,--€ 300x250 pixels CPM*:  45,-- €
Hockeystick
[ Feature box ockeysiic
300x150 oixel CPM* 35 € (Super banner and skyscraper)
max. SULKISY pIXels ' 728x90 + 160x600 pixels ~ CPM*:  65,-- €
Skyscraper Wallpaper
120x600 pixels or (Hockeystick plus coloring of the website)
160x600 pixels CPM*:  40,-- € 728x90 + 160x600 pixels CPM*:  85,--€
Special advertising options (e.g. OTP formats) are available by request. VAT will be added to all prices listed above. Minimum order value 100, -- €.
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= Newsletter ® Advertorial on the website

Hosting 12 month
Placement Top position in the content area (1 week, Mon - Sun)
Teaser max. 330 characters, preview image (120x120px, JPG)
in the content area
Labeling advertorial “Company Name”
Advertorial text recommended 1,000 to a maximum
of 2,000 characters (without spaces)

The editorial Newsletter is a free service for Newsletter subscribers. It contains the
most important messages for the industry — every 14 days new!

Unique emission guaranteed to 4.499 + X subcribers.

Images maximum 1 images (290 px width at Landscape format,
height proportional, or 145 px width at portrait format,
height proportional), JPG

Price 790,--€

Top third Middle Bottom third o

|
500,-- € per emission 450,-- € per emission 350,-- € per emission V|de°
The video system of the www.feuerwehrmagazin.de provides videos for visitors

to the website in high quality in terms of bandwidth. This insures your video is
presented without interruption, which reduces the dropout rate significantly.

Advertising materials Full-size banner
Banner format 468x60 pixels, JPG or GIF-Banner (static)
File size max. 50 KB

Hosting 6d .
9 s Price on request

® Advertorial in the newsletter = e
Placement After the first editorial article (Teaser)

Deliveries guoronfeed fo 4,499 + X newsletter subscribers Technical Details for the video delivery

(unique) .
Text max. 500 characters (without spaces) Media Preferred .ond recommended I\/\PEC.% 4 (H.264),
Image maximum one image, 150px width x 150px maximum height, JPG best quality, other formats are possible.
Price 600, € File size upto 100 MB

Time 0.5 to a maximum 1.5 minutes

Please also note our newsletter specials for trade fairs and events
as well as our exclusive newsletter on request!

VAT will be added to all prices listed above. Minimum order value 100, -- €.
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NEWS / FORTBILDUNG / MEINUNG / PRAXIS
- ________________________________________________________________________________________________________________

® Database entries

You will be found easily, constantly and everywhere! How to be found:
Use the reach of rettungsdienst.de, feuerwehrmagazin.de and THEWS FEED ] KOMMENTARE
bos-fahrzeuge.info and present your product to your target group. rettu ng sdienst.de ] GG

NEWS / FORTBILDUNG / MEINUNG / PRAXIS
Decision-ma ke rs wi Il fi ncl your company, your co ntact an d your por’rfo |IO HOME  UBERUNS  FAQ  UMFRAGEN  HOTFALLMEDIKAMENTE  KALEMDER  FIRMEN  SHOP/ABO -]
continuallyl Book the Premium Listing to inform your potential customers. Allgemeines  Aus/Forthildung  Dundeslander  Fahrzeuge  Magazin  Nachrichten  Orpanisafionen  Schulen  Wirtschaft
Keep your name in front of them. oS

“Medisus fvshrani il

Deubsehland

* The Premium Listing is valid for one year and it's included in the company data- reefon (@30 7565 1993

base on our three portals www.bos-fahrzeuge.info, www.rettungsdienst.de Lo(eRlc X0 AR Gle
and www.feuerwehrwehrmagazin.de. i i

Uber uns Ansprechpartner | Leistungen Referenzen Fimendaten

* More than 1,900 companies have already registered in the company database.

Das Mildungszentnm Medisus ist Oedins dkeste Oildungseintchtung fir praklinische Notfall- ond Rettungamedizine Cran Sosan

. .o . . . .. Schulz hat mit ihrer langjahngen Cdahrung als examinierte Rettung: istentin / Lehrrettung istentin 2002 die Med
° The Premlum LISflng IS OUTOI’T\O“CO”Y eXTended for one year I{ The LlSTlng gegrindet. Sie setzt sich wie keine zweite seit 20 Jahren fir den Rettungsdienst ein.

i i 1 Dag Bild zantrum Medigus fur Medizin & R gedi it im Land Berlin gemall § 63 FaV sowie § 5 Afpp0 anarkannt und

1S nOf CGnceled Gf |eOST SIX Weeks be{ore mOTU”Ty' durch die Berufzganossanschatten ermachtigt sowie nach AZWY durch die Cart-It zenifizien.
s ganew Jahe iiber werden von Wecises Koese inoder Plege imesozialen Beesich ond im Reloongsdiens angebnten: Dabe steht oo

. allem die Crwvach bildung im Yordergrund. Cs kénnen berufsorientierte Aus- und Weiterbildungen, Fotbildungen sowie diverse

Prlce: 4901' - € Crste-l lilfe-Kurse absolviert werden. Dabei werden die Crste-lilfe-Kurse fur betriebliche Crsthelfer und Fihrerscheinanwarter in den

Raumen der Medisus als auch vor Ot durchgefihr, Femer bietet die Medhaua individuelle Lemfard bei bek

Lemschwiache sowie BEinzelschulungen an.

eaTRAG FeARRFTEN [ 7URIICK 71R SLCHE

O This space is for your company description

@® Direct contact for your customers

© Present your products and services with links to your website
® Credit where credit is due: Your customers range

© Facts and figures about your company

VAT will be added to all prices listed above.
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NEWS / FORTBILDUNG / MEINUNG / PRAXIS

® Cross Media

Increase the range and advertising density Advertise without wast!
of your campaign!

rettungsdienst.de 4+ RETTUNG

NEWS / FORTBILDUNG / MEINUNG / PRAXIS MAGAZIN

Online and print:
With Cross-media you can reach your target group
directly and faster !

Combine print and online to increase the outreach/media penetration
to your advertising message:

Rettungs-Magazin copies sold: 19.946*
No. of visits to www.rettungsdienst.de: 46.721**

*according to IVW 1/2014, **August 2014, source Google Analytics .
rettungsdienst.de

NEWS / FORTEILDUNG / MEINUNG / PRAXIS

* Using two channels you can increase the recognition factor of your
brand and products in the target group!

* You can fill the broad scope of cross-media campaigns with creative
innovative Eye-catching concepts!

* CPM (thousand contact price): The fair price model! We only calculate
the advertising service that has been rendered measurable.
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® General Terms and Conditions of Business for Online Advertising

1. Exclusive Applicable Scope

1.1 The Ebner Verlag GmbH & Co. KG, Karlstrafe 3, D-89073 Ulm, Germany (hereinafter known as
“Publisher”) markets advertising appearances in its own name and on its own account for the websites and
smartphones and/or tablet PC applications which it operates.

1.2 Only the following General Business Conditions and no others shall be exclusively valid for all
contractual relationships between the Publisher and the advertising contractual partner (hereinafter known

as “Client”) pertaining to the inserfion of advertising appearances. The validity of any of the Client’s general
business conditions is expressly excluded and it is also excluded in the event that the Publisher does not object
in individual cases.

2. Services, Online Advertising Media

2.1 In the context of these General Business Conditions, “services” are defined as all online advertising
media and other bookable services in the context of the Publisher’s advertising (e.g. the programming of
advertising media, microsites, the conduct of marketing programs, efc.).

2.2 “Online Advertising Media” are defined as offers which consist of images and/or texts and/or sounds
and/or moving images on a sensitive area (e.g. a link) which, in response to the click of a visitor’s mouse,
can be connected to one of the advertiser’s predetermined Web addresses. In addition fo classical banner
advertising, these may also and especially include entries about a product or company, sponsoring, email
campaigns or microsites. Also included herein are so-called “Download Offers” by the Client, e.g. video ads,
e-books or other downloadable or streaming offers which the Publisher keeps available.

2.3 "Advertising Contract” is defined as the contract to insert an online advertising medium and/or other
services for the purpose of dissemination via the Publisher.

3. Signing of a Contract

3.1 An advertising contract fundamentally comes info existence through written or emailed confirmation or
through (partial) rendering of services by the Publisher.

3.2 In the event of booking via an intermediary (e.g. an advertising agency), if any doubts should arise, then
the contract comes into existence with the adverfising agency itself. If an advertiser becomes a client, the
agency must mention this client by name.

4. The Client’s Obligation to Cooperate

4.1 Insofar as the online advertising media are fo be inserted by the Publisher, the Client shall make these
advertising media available fo the Publisher no later than four workdays prior to their agreed-upon first day
of appearance. The delivery of data shall occur in compliance with the Publisher’s currently valid technical
“Format Requirements.” If a tardy delivery or a delivery that is not in accord with the technical requirements
should make it impossible for the Publisher to accomplish the orderly and punctual publishing of the adverti-
sing media, the Client’s obligation to pay for the services remains unaffected by same. The Client shall bear
the expenses for the preparation of error-free material or for changes to the agreed-upon materials which are
desired or necessitated by the Client.

4.2 The Client has the right to use links to refer fo a target URL insofar as a new browser window opens. The
implementation of other fechnical means, which reroute users from the site or which collect data about the
users, is prohibited; in particular, the usage of over-the-page (OTP) advertising media, requests for the typing
in of data about the user, and the inserfion of cookies are permissible only with prior written consent from the
Publisher.

5. Client’s Obligations, Exemption from Liability

5.1 By implementing suitable and state-of-the-fechnology protective programs, the Client agrees fo assure
that the conveyed adverfising media or the adverfising media which he has made available for insertion are
free from damaging codes, e.g. viruses and/or Trojan horses.

5.2 The Client bears responsibility for the contents of the online advertising media and also bears respon-
sibility for assuring that the online advertising media do not violate the rights of third parties. The Publisher is
under no obligation to monitor the online advertising media with regard to their compliance with the currently
valid legal regulations. The Client shall free the Publisher from claims from third parties which may arise from
the performance of this contract, even if it has been terminated.

5.3 The Client offirms that with regard to all authors of online advertising media, the Client has received the
necessary usage and exploitation rights which are conveyed to him by the Publisher in accord with clauses
numbers 10.1 and 10.2. The same applies fo necessary agreements (if any) with collecting sociefies (espe-
cially GEMA). The Client is responsible for the payment of sums fo which these collecfing sociefies lay claim.

6. Authority to Refuse, Interruption of Advertisement Measures, Identification

6.1 The Publisher has the right to refuse individual online adverfising media if these violate existing laws or
established jurisprudence, official or legal orders, or a cease-and-desist declaration by the Publisher, or if such
advertising media violate the rights of third parties, or if the publication is unacceptable for the Publisher be-
cause of the media’s contents or origins or due to technical reasons. This right also exists for individual online
advertising media which are to be published in fulfillment of a framework contract with the Client.

6.2 The Publisher has the right to (tfemporarily) interrupt the conduction of advertising measures insofar as a
reasonable suspicion exists that the precondiions specified in clause number 6.1 are fuffilled, and especially
inthe event that a third party makes a not-clearly-ungrounded claim to have suffered a violation of his rights,

in the event that a waming has already occurred in a similar case, or in the event that govemmental autho-
rities have begun investigations. The same applies in the event that the Client makes subsequent changes in
the contents of the advertising media which lead fo a violation according to clause number

6.1 The Publisher shall inform the Client about any inferruption of this sort wivt delay and shall give the Client
the opportunily fo demonstrate the legality of the advertising measure and, if applicable, fo fumish proof
thereof.

6.3 Similarly, the Client can demand that the Publisher interrupt or remove the advertising measure if the
Client has received a third party’s claim of a violation of rights. Insofar as the Client himself can remove the
advertising measure or place it offline, in this instance the Client himself is obligated to remove or block the
measure.

6.4 In the event that adverfising measures are refused or interrupted according to the sfipulations specified in
the preceding clauses, the Client is nevertheless obligated to pay the agreed-upon fee to the Publisher, minus
the monies which the Publisher has saved as a result of the refusal or inferruption, unless the Publisher has
been able to sell the intended adverising space fo another advertiser. This obligation fo pay does not exist
insofar as the Client can prove that the content of the advertising media was legal and that no reasons existed
for the Publisher to have refused and/or inferrupted the adverfising media.

6.5 Advertising media, which are designed in such a way as to render them not clearly recognizable as such,
will be clearly separated from other contents by the Publisher, e.g. by labeling them as “advertisements.”

7. Guarantee by the Publisher, Client’s Obligation to Notify of Defects, Time Limitation
7.1 The Publisher guarantees the usual quality and publication of the online advertising medium in accord
with the specifications in the order confirnation and the “fechnical format requirements” and with reference fo
the data conveyed Client fo the Publisher.

7.2 If the publication of an online advertising medium does not safisfy the obligatory quality standards, then
the Client has the right to demand a lengthening of the publication interval or to insist upon the immediate
publication of a substitute advertisement in comparable surroundings. This right, however, applies only to the
degree to which the purpose of the online advertising medium was impaired. If, despite the fact that the Client
had given the Publisher an appropriate amount of fime during which to publish a subsfitute advertisement, the
Publisher does not publish such a substitute advertisement, or if the publication of this substitute advertisement
should likewise be defective, then the Client has the right o reduce the payment o the Publisher and to annul
the order to the degree fo which the purpose of the online advertising medium was impaired.

7.3 The Client shall immediately examine the advertising measure after its first appearance and shall nofify
the Publisher of any defects therein (Client’s Obligation to Nofify of Defects). In case of hidden defects, the
Client shall nofify the Publisher immediately after the discovery of such defects. Written nofification of the
presence of obvious defects shall be sent within five workdays affer the first appearance of the advertisement;
written nofification of the presence of hidden defects shall be sent within five workdays affer the discovery of
such defects.

7.4 The Publisher guarantees the 94% availability per month of the website and thus of the advertising
media. Not included in this fime unit are interruptions, within a reasonable scope, which are necessary for the
maintenance of the system; likewise not included herein are interruptions due to force majeure or unavoidab-
le causes. The availability is understood as the ratio of actual time to targeted fime.

8. Placement of Advertising; Use of Data, Running Time, Availability, Prices

8.1 The Publisher shall place the adverfising media within the context of each booked advertising measure
and with the greatest possible consideration of the Client’s wishes. However, unless agreed otherwise, the
Client has no claim to a particular placement or o the exclusion of advertising for goods or services of one of
the Client's competitors.

8.2 If necessary, the Publisher shall place download offers, as well as the listings of businesses and/or pro-
ducts, together with information from other clients, in a database and shall keep this data available for users
via the channels booked by the Client.

8.3 If, as a result of the services rendered by the Publisher, the Client should receive personal data or anony-
mous and/or pseudonymous data, these data may be analyzed by the Client exclusively within the context of
the parficular advertising campaign and in compliance with currently legally valid data-profection regulations,
insofar as such analysis has been agreed upon within the context of the adverising contract. The Client is

not permitted to process or use the data beyond this context, and the Client is especially prohibited from
conveying the data to third parties. This prohibifion also applies to the creation of profiles based on the usage
behavior of users, especially through enriching existing data with information provided by third parfies.

8.4 The pricelist which is valid at the point in fime when the Client commissions the adverising from the
Publisher shall be valid for the advertising contract. Price changes are permissible if more than four months
intervene between the signing of the contract and the agreed-upon date of first appearance of the online
advertising medium. However, such price changes come into effect only if the Publisher has announced them
at least one month prior to the publication of the online advertising medium. The client has the right to annul
the order within fourteen days affer receipt of nofification of the price increase.

8.5 In the event of an order fo insert several online advertising media (framework contrac), the insertion of
the individual adverfising media must occur within one year after the signing of the contract. With regard to
the price, the pricelist shall be valid which was valid at the time of the insertion. Agreed-upon or granted dis-
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counts are valid only for the volume of online advertisements specified in the contract. If the complete inserfion
of all booked adverfising media does not occur within the one-year inferval, the Client is obliged to refund the
difference between the discount as specified in the contract under consideration of the intended tofal volume
and the discount as determined by the actual fotal volume (discount adjustment charge).

8.6 Insofar as the client has booked a certain number of ad impressions for an advertising measure, the
Publisher calls the Client’s attention to the fact that these sfatistics are necessarily based upon past experience.
If the number of ad impressions does not reach this expected level, the interval during which the advertising
measure remains inserted shall be extended until the booked number of ad impressions has been reached. If
the placement which the Client had inifially booked for a shorter interval has already been assigned to ano-
ther client, the Publisher has the right, while appropriately taking into account the Client's interests, o shift the
Client's adverfisement fo a comparable altemative place. Inherent in the system is the fact that that counting
differences may occur due to the operation of third-party ad servers. The numbers specified by the Publisher
shall always serve as the basis for accounting.

8.7 Insofar as the Publisher renders services which are subject to copyright, the Publisher grants to the Client
the simple usage and exploitation rights which are necessary for conducting the advertising appearances. Any
further usage by the Client requires written consent from the Publisher:

9. Conditions of Payment, Prepay Right of R 1 and Offset

9.1 The invoice shall be drafted on the first day of appearance of the online advertising media order, and in
every case no later than the end of the month in which the order was inserted. If a prepayment has not been
agreed upon, the invoice is o be paid without deductions within ten workdays affer it has been drafted; after
expiration of this deadline, the Client comes into default and must pay inferest on the sum specified in the
invoice in the amount of 8% above the currently valid base rate according to § 247 BGB.

9.2 If the Client does not meet his payment obligations as contractually specified or if he exceeds the due
dates or if he discontinues his payments or if other circumstances become known which call the Client's
creditworthiness info quesfion, then (without prejudice to the existing due dates of payments and insfallment
payments) the Publisher can also demand prepayment for the services specified in the contract, as well as
payment of all unpaid invoices, including invoices which are not yet outstanding. Furthermore, the Publisher
has the right to refuse to continue to render ongoing services until complefe payment of the outstanding sums
has been made.

9.3 Also in the event of differently formulated rules, payment will initially be applied to the older debt, in this
instance first to the interest and then to the principal.

9.4 The Client has the right to offset or refention only if the Publisher has recognized the claim or if contrary
claims have been judicially determined.

10. Granting of Rights by the Client

10.1 With regard to all online advertising media, as well as with regard to other contents published in the
context of the advertising contract, the Client transfers to the Publisher the necessary usage and exploitation
rights, as well as other copyright-related rights. In particular, these include the database right, the right fo
reproduction, dissemination, broadcasfing and storage, and the right to make confents accessible.

10.2 With regard to the download offers and for the purpose of achieving comprehensive markefing, the
Client grants fo the Publisher the Client’s contents, as well as the right to license these contents to third parties
for the purpose of keeping these contents available in the Intemet or of using these contents for other forms of
offers (so-called “Content Syndication”).

10.3 The Client grants these rights for the duration of the inserfion of the advertising medium. With regard
to Content Syndication according to Clause 10.2, the rights are granted with no time limit, but they can be
recalled by the Client at any time after the expiration of a two-week period after nofification of recall.

11. Liability of the Publisher

The Publisher assumes unlimited liability only for intent and gross negligence; in the event of negligent breach
of a confractual obligation, the Publisher also assumes unlimited liability for damages arising from injury

to life, body or health. In the event of slight negligence, the Publisher assumes liability for financial losses,
including loss of eamings, only if such losses arise due fo breach of obligations whose fuffillment the Client
could rely upon to a special degree (cardinal obligations). With regard to its amount, the liability is limited in
this instance to the contractually typical average damages and fo such damages as can be predicted in such
cases and which are not controllable by the Client.

12. Place of Jurisdiction, Place of Performance and Proper Law

12.1 The place of jurisdiction and the place of performance is the Publisher’s place of business in Ulm. This
applies only if the Client numbers among merchants in the sense of 8 1, 2, 3, 5 and 6 HGB or if the Client
is a legal entity under public law or is a public special estate or if the Client's place of residence or usual
abode is unknown at the fime the suit is brought or if the Client's residence or usual abode is moved after the
signing of the contract fo a location outside the jurisdiction of the law or if the Client has no general place of
jurisdiction in Germany. The Publisher also has the right to bring actions before the court which is responsible
for the Client's residence.

12.2 German law is applicable, o the exclusion of the UN Convention on Contracts




